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Executive Overview

In order to grow your organic traffic, we need to identify the right opportunities for your website. We do so by running a
Research & audit of your website and industry to find areas of improvement.

Our Analysts reviewed: Traffic by location Organic4  Paid 0 |

e  Afull crawl of coffewishes.com to find technical issues —— S ———
e Areview of your on (and off) site content

o, Saudi Arabia 4 -6 100.0% 32 -88
e  Your past and current keyword positions
Egypt 0= 0% 311
We found a number of areas for improvement: Kuwait 0 -1 0% 1 -1
1. Technical errors are hurting your rankings. United States 0 0% 1 -3
2. “On page” elements need improvement.
< > Compare on chart

3.  Missing out on vital keywords opportunities.

This proposal will detail our top areas for improvement and how our agency can handle the corrections for you.

B3 SaudiArabia v 3,750 keywords that coffewishes.com/ doesn't rank for


https://coffewishes.com/

SEO Strategy...

Boost Visibility: We aim to make sure that your website appears among the top
3 search results more often for keywords related to your products and services.
Currently, our goal is to increase it to 15% - 20%. This means more people will
see your website when they search for what you offer.

Attract More Interested Visitors: We want to bring in more people who are
genuinely interested in what you offer. Our goal is to increase the number of
visitors to your category and product pages by 10% to 15%. This means more
potential customers will be browsing your products and services.

Increase Sales Naturally: We aim to grow the number of orders generated from
organic search traffic by up to 20%. This means more people who find your
website through search engines will make purchases, boosting your sales without
relying heavily on paid advertising.
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Technical errors are hurting your rankings.
Desktop

During an initial crawl and analysis of your site, we have
identified several technical issues affecting it:

PR | I
e  Site speed is very slow on Mobile 40
e  On page structure isn't well optimized
° Images must have alternate text Performance
L4 Some URLS are nOt Indexed by SearCh englnes Values are estimated and may vary. The performance score is calculated

directly from these metrics. See calculator.

. . . A 0-49 B 50-89 @ 90-100
These issues are preventing your site from

being properly crawled, understood and indexed by Goo_
and are therefore harming your rankings.

) e
g
Performance 2
Wias Jog

Values are estimated and may vary. The performance score is calculated

directly from these metrics. See calculator. " I

A 0-49 B 50-89 @® 90-100




“On page” elements need improvement.

site:coffewishes.com X \'/ oo
Images Videos Shopping News Maps Books Flights Finance
When it comes to on page, website quality is incredibly
i m p fo) rt a nt About 174 results (0.24 seconds)

Google promotion
Try Google Search Console

www.google.com/webmasters/
Do you own coffewishes.com? Get indexing and ranking data from Google.

e  Title Tage for Product Pages & Categories are not Will

optimized _
. . ) coffewishes.com .
° Product Page missing core elements htpsicoffenishes.com £
icci b gl sy jan
e  Category Pages missing core elements M
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We need more “authority” to compete.

= Overview: coffewishes.com/ .- =
“Links” send a powerful signal to search engines that your
website is popu|ar' as it's get“ng mentioned across a Monthly volume v B SaudiArabia v Changes: Last 3 months v
number of relevant websites.

Backlink profile Organic search Paid search
Specifically, “contextual” links. A “contextual” links is an DR’ UR'  Backinks’  Ref.domains’  Keywords' Traffic’ Keywords'  Traffic’
organic mention within the body of an article on a 0 01 54 .4 44 .» 32 4 0 0
relevant authorltatlve WebSIte. AR 122,382,483 a 15,550,204 All time 2.3K All time 69 Top3 1 Value $0 Ads 0 Cost N/A

We reviewed your website's link profile using Ahrefs (SEO
tool) and found that while you have a solid link profile (i.e.
from quality websites), you need to secure links to “target
pages”, i.e. the pages on your website that have the most
traffic potential and conversion value to the business.
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A?alytics Setup

In order to get the most out of your campaign, we
need to make sure your data is sound and reliable.

(LITEREELEERENd to end setup, tag
migration, optimization and ongoing Google Tag Ma nager

management.

el = aes Audit, goal setup, custom

event tracking, enhanced eCommerce setup.

Our team will deliver an itemized checklist of issues ﬂ
and recommended action for all of the platforms
listed above. Our team is also capable to execute

all the necessary changes. Google Analytics




Search Console Setup

Google Search Console is the most important SEO tool - it tells
us a lot about your website's health in regards to how Google
wants it formatted.

For that reason, we do a standalone GSC audit to uncover all
issues and suggestions, including:

Schema review

Sitemap check

Robots.txt review

Messages, issues, warnings

Past link disavows and link penalty

Google

Search Console

G

Our team will deliver an itemized checklist of issues and
recommended action. Our team is also capable to execute
all the necessary changes.




Benchmarking Analysis

Total Traffic (2017) Total Traffic (2016) Total Traffic (2015) Total Traffic (2014)

2,201,143 1,296,053 414,665 123,096

It's vital that your business understand the impact of our
services. We put together a “benchmark” analysis report that
snapshots your data before working with us. The custom
report includes:

Organic Traffic (2017) Organic Traffic (2016) Organic Traffic (2015) Organic Traffic (2014)

1,793,407 1,009,665 234,472 44,121

Organic traffic insights from Google Analytics

Indexation and sitemap status checks from Goog|e

Search Console Total KWs KWs in Top 10 KWsinTop 5 Position 1 KWs
keyword rankings (branded and non branded) 102,964 8,700 4,208 800
backlink profile analysis
NON Brand KWs NON Brand KWs in Top 10 NON Brand KWs in Top 5 NON Brand Position 1 KWs
102,932 8,680 4,190 782
e ———
Total Links Total LRDs Pages Indexed in GSC Pages Indexed in Google
8,560 1,251 103,142 84,700




Eogle Data Studio Dashboard Setup

TRAFFIC SOURCE MOBILE VS. DESKTOP NEW VS. RETURNING

After we've benchmarked your current state of organic search and
ensured your Google Analytics and Search Console are configured
properly, the next step is to build a comprehensive live dashboard

Default Channel Group, - Device Category - User Type

Users Sessions Adsense Revenue Time/Session Pages/Session
that pulls together all of your data. 1,965,195 2,233,389 $1,349.90  00:00:57  1.16
' ' 1 20,569.6% §-201% 1-31.0%
The purpose of the dashboard is to provide a real-time glimpse TRAFFIC AND CONVERSION TRENDS
into the entirety of the organic performance of your site. Secal s

At a glance, you will be able to know exactly how the site is - W' v vy~ "‘ ' "f“d

performing at both a high and individual-page level.

Branded Non Branded
Search Search
You will also be able to determine exactly how much each page and
. . o L 1,492,772
keyword associated with your site is producing in terms of revenue, ea? 2
and how those figures have changed over time. o o
0.05% 99.95%

% of Traffic % of Traffic

@ MOBILE @ DESKTOP TABLET

HOW MANY CLICKS ARE YOU YOU GETTING FROM GOOGLE?

= Clicks

15K
10K

K

o




mvanced Technical SEO Recommendations +

Implementation

<mota http-equive"X-UA-Compatible” content="IE=Edge”/>
s
s
<meta charset="utf-8"/>
4 <title>Designers Edge | Home</title>
9 <meta name="fb_admins_meta_tag® contents""/>
] <link cels lhort:ut icon”

In order to capture any hidden issues with your website, we . “mww‘z.wm i g

png* lypo~ image/png"/>

will run a full technical audit, checking the site for: 1 <HinE el divarnate bype--sppiicet ot hitaul/ Ltesduzal™>

var = 'https://stati /1.2108.6";

s var clientSideRender = true;
" </script>
"

1 <script defer src="httpsi//static icen/thi ixein/2.1.15/, in,ig"></seript>

Google Structured Data 5 ool dnte e bl /AL s aan oA aunta /LS. e me T e

1 <link rel="profetch” href«"hitpg://stati /santa/l.2108
>

Accessibility / findability hindrances » MR T tata
2 <link rel="preconnect” href= w.wm >

URL structure, site architecture and navigation T e eer et SR s s s

7 <meta ix: 1d" content="2£591f: >
. ™ <meta http-equi x nu ~Appli 1d* =onunv.-' 3a8-a1£9-£2£3417c3944" />
Page titles, metas and on page content T N T
. . . 31 <mota http-equiv="ctag® content= !lsd7ﬂlcbinlﬂc‘43$239lJlltloddll >
itls i

Hidden canonical and noindex tags o I remes” emtentaseitatr |

3 <meta property=“og:url® content="http:// il >
3% <meta property=‘og:site_name" content~‘Designers Edge | Home"™ /)

Page status Codes (301 , 302’ 404' etc) ] cuots nzmee “SKYPE_TOOLBAR® content="SKYPE_TOOLBAR_PARSER_COMPATIBLE"/>
Crawl rate analysis :

<mcta name="google-site-vorification” content="$80-J2pP 1-pDSIoy A

<script>
// BEAT MESSAGE
try {
window.wixbiSession = {
initialTimestanp : Date.now(),

Our technical audit results in a detailed report with the
recommended course of actions for all issues.

xy)/q,
{ var r = Math.random()*16/0, v = © == 'x' 2 ¥ & (ua:lloxan Teturn v.toString(16); )
)

¥
(now Image()).sre = 'http://f i /bt 3upne 1.2108 £66-£6ac-4£6a-a049-
i=' + +

‘eurle’ + (location.href.xeplace(/ htetp(s)2:\/\/ (W )2/, *')) +

‘eepe1 % wixBiSossion. initial?i

) cateh ()i}
// BEAT MESSAGE END
</script>

BEESEELE LeoBEEASEEEOBERY




Com petitive Analysis

Deconstructing what your competitors are doing well
(and poorly) helps us identify the best way to attack your
campaign. We audit a number of your competitors:

e SEO data. Domain age, inbound links, on page
targeting.

e Content overview. General quality, velocity,
promotional strategies.

e Social analysis. Total follower count, estimated
traffic, engagement rates.

e Paid traffic insights. where they're advertising,
cost of advertising.

e Links landscape. Velocity, quality, reverse
engineering opportunities.

A 8 il o}
Category Aspect http://www.predatornutritic
Business Buslms name

»

»

“

i
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Free delivery ol
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262

eCpmmerce ‘Do we offer the same produ:ts? Specify Product

SEO Domoln AJéwﬂiy | 34
40
S B
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11.4K
D
| 250
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https://www.facebook.com/pre
S sk

Track in FB insights
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Website Quality Audit

A proprietary report that pulls in data from dozens of sources allowing
us to understand the quality of each page on your website.

e Google Analytics. Organic traffic data, traffic changes, sales,
leads and conversions from organic traffic.

e Google Search Console. Organic CTR, impressions and a full list
of your Sitemap.xml file.

e Screaming Frog. Page depth, status code, type title, meta, word
count and complete list of website URLs.

e  SEMRush. Keyword rankings and volume for all the pages on
your site.

e  Ahrefs. Backlinks volume and quality.

This data is crosswalked at the URL level, where we make a detailed
decision about what to do with every page on your website.

1. Leave As 14

l 1.LeaveAsls ~

1.Leave As Is

2. Update "On Page"

3. Target w/ Links
4.301
5. Canonicalize
6. Block Crawl
7. No Index
4.301
4.301
2. Update "On Page"
1. Leave As Is
3. Target w/ Links

-

-

-

5. Canonicalize ~
3. Canonicalize ~
3. Canonicalize ~
5. Canonicalize ~

4.301 v
4.301 v
4. 301 v
4.301 v
4.301 v
4.301 v
i. Target w/ Link ~

1.LeaveAsls ~
Update "On Pag ~

http://webris.org/bl
http://webris.org/bl
http://webris.org/bl
http://webris.org/bl
http://webris.org/bl
http://webris.org/5-
http://webris.org/5-
http://webris.org/5-
http://webris.org/5-
http://webris.org/5-
http://webris.org/5-
http://webris.org/5(
http://webris.org/6-
http://webris.org/ar
http://webris.org/bl
http://webris.org/tv
http://webris.org/ul
http://webris.org/yc



Eyword - Building Your Keyword MAP

Average
Keyword Average Search Keyword Root [
4l D4 v v v v L 4
) free Transactional Purchase Order (PO i
6 free TMM Purchase Order .C
e  Another proprietary report, the Competitive Keyword  —— Tonseionl | Puvhus oot 01 s
. . re . . 91 S free po Transactional Purchase Order
identifies and exports keywords of your competitors in Y w— P Tansctonsl [P e (0) Jevente
. . . s K 11— free Transactional Purchase Order t
order to identify gaps in your website’s targeting. 1 — B
14 free | Transactional Purchase Order formvil
1 000 Informational Barcode Scanner lay
. . . ! informational | Barcode Scannes lay.
e  The keywords will be grouped according to topic. Next they Locoseo e
will be prioritized based on user intent and aligned at a . s g e g v
. 1 000 Informational Barcode Scanner ithub.¢
keyword level to a specific target url. 1000000 infomationsl [ Brcode Scamner _[iunes
1 000 Informational Barcode Scanner barcode
1 Informational Barcode Scanner
1 000 In(omuntoml Barcode Scanner lay 4 -
e The goal of this deliverable is to produce suggestions for 150000 g e S
1 000 Informational Barcode Scanner i
macro-level changes to your site architecture as well as to O e
advise upon the creation of new pages/sections of the site T P e e
. . 1 Informational Barcode Scanner amazon
to target gaps in your current keyword footprint. 1000000 infomaional _[Barcode Scamner__|amavor
1 Informational Barcode Scanner barcod¢
1 Informational Barcode Scanner 3
1 000 Informational Barcode Scanner amazon
1 Informational Barcode Scanner zebra.c
1 000 Informational Barcode Scanner
1 Informational Barcode Scanner les.
1 Informational Barcode Scanner
1 000 Informational Barcode Scanner officed:
1 000 Informational Barcode Scanner
1 000 Informational Barcode Scanner barcode
1 000 Informational Barcode Scanner lay




Content Strategy: Topical Research

We use a “funnel model” for keywords. “Bottom of funnel”
keywords get mapped to your sales pages, mid and top funnel Awareness
keywords get mapped to content (i.e. blog posts, resource
guides, FAQs, etc). Our team will:

e  Build out a list of “mid” and “top” funnel keywords based
on what people are searching for before they're ready to
convert.

e  Generation of topics to build out new content on your
site.

e  Total search volume and opportunity for each page
based on the keywords.

e (Content type and formatting recommendations (i.e. long
form video, resource guide, blog post, etc).



Content Strategy: Calendar & Management

Stage Gl Topic g Keywords Cl Comp EITrafﬁc I
v ways to borrow money with bad credit ways
to borrow money fast with bad credit best
Ways to borrow way to borrow money with bad credit
money with no credit borrow money no credit check borrow
money no credit check online different ways

A content calendar is the most effective way to plan and monitor . SaEercn ety

credit building loans

content creation. It not only dictates what / when content goes live, o loans help buld credit o

Consider  Credit building loans Bans et credit 56% 6090 Guide

but documents audience, stage in funnel and promotional S fone oo deit

-examples of loans that build credit
. v wedding loans
strate gles. Wedding loons ang _ *edding financing options
Discover 9 loan for a wedding 32% 4330

financing bad credit wedding loans
how to get financing for my wedding

Expert
Guide

Discover 36% 2160

Curated
Roundup

H H H Y natural bodybuilding diet N
\c/jVe‘wnl build a calendar t(? Ieverage the resgarch of previous 11272016 | Discover MOl Bodyuidng 1oL oS o a0 S
eliverables to ensure we're creating engaging, relevant, highly s
searched content that will rank quickly in organic search. owToGet g 100 sknny howto o weight
9/24/2016 | Discover Your Skinny g::k:os; :i:y v::l :l:’: f:v; ::;irgrl:inny G 45% 3000
_how to gain weight for skinny guys

This calendar is tracked in a live environment in Google Sheets, ' i e o
overdyed persian rugs

allowing us to collaborate ideas, schedules and writers in real time. 911212016 | Discover ‘m°',i‘~/‘/’b‘m‘"“°;m,m nuloom overdyed rugs 3%  sogo  Updoted

Curated
Roundup

lyed rugs interior design Winner
4 overdyed rugs inspiration
‘overdyed rugs in home
vintage overdyed rugs
v Hilarious slogans
9/13/2016 | Viral  Funny slogans i:::’; :‘r"o';“f;' :::‘?::: 23% 2300  Skyscroper
Ideas for funny slogans

fun things to do with boyfriend in summer
fun adventures to do  fun things to do with boyfriend outside
with your boy fun to do with boyf

fun things to do with boyfriend ot home

Curated

9/23/2016 | Discover Roundup

26% 1000

’hurd money loan requirements



“On Page” Improvements For Existing Pages

A 8 c o

. ;z__l
Based on the results of the keyword matrix, we know every = Thass pages s posly wetan: Contarit I ealy brarda and sometiss upcesed scross Doss.

. . ~ The lack of UX makes the site really difficult 1o navigate.
keyword that should be included on your website.

= Most of the pages are targeting the wrong type of keyword and OVER using the main keyword on a single page. Ex. Homep:

:ﬂ‘ﬂrﬁmmmmm which is fact within the online “title loans® indus
The next step is to act - we do so by mapping those keywords to S

existing pages on your website and drawing out improvements to ‘
existing pages on your site. Recommendations include: B
;e:‘lf T‘e;v;o; x should contain information about what you g¢

. . . . We recommend to structure the page as follows:
Rewritten page titles, meta descriptions and H2 - H6 tags 1,mmm..m;m::m.,.mmm.mum
of your competitive value. (100 words max).

e  Use of multimedia to improve page quality . REWAITE Page 3@;“;7;3,&;2%;7;;3%;15?;;wr:m)c:m:m
. . . . = You can a ive your Car - Use itle as ateral
e Rewritten body text with improved keyword targeting and ~GettheTopVaueofyourCor
= No hidden Fees - Low Interest Rate

-~ Adaptable Repayment Plans
~ Same Day Cash Loan
ETC....

semantics
e Internal and external links to include on the page

3. Your Process: Use the info from “our process” page here. We rect
create a visual infographic with this info.

= The info on this page is really similar to "Our-process” page whicl
them compete against each other for the same keywords. When gc
“duplicated” content it rather not crawl the pages cause it doesn't k
one is more relevant to the searcher.

~ An "Apply” page is the one of most important page on a website |
searches clicking here are probably ready to give their information
need to provide them with the RIGHT info to make them convert.

— Enr hattar | I¥ and aanuarsian win o annmmand

" 4 m |Roe-WritePages - | 301 Redrect - | Site Structure ~




Link Prospecting and Outreach

WEBSITES

Y Fiter  Q AddWebsites  H8 View in BuzzBar

Inbound links pointing to your website are the #1 ranking factor

with search engines. To acquire these links, we use 100% “white Nl
hat” tactics, based on research and outreach. 0 NS e bl pemen
‘w 100daysofrealfood.c... Blogger 100daysofre
Our process focuses on finding relevant, authority website and il i . Secnach i
blogs using a variety of tactics. The main types of links we target © tosbalis.com o Sponsored 0stets.cor
are: #) tthcircuitbusinessbl.. Business Blogger ihcircultby
1. Guest posts #» 1340thefan.com sponsored 1340tnefan.
2' Resource pages . 1660thefan.com Sponsored 1660thefan.
3. Broken link building T T—— Nm = m—
The links we build are from relevant and trustworthy websites that . - it i i
we share openly with you via Google Sheets. L2 i e s
@ stororm.com Blogger tstphorm.cc
") 23danillaskies.com  Fashion Blogger 23danillask
@ 247businessnews.org Guest Post 247busines
@ 247modemmom.com Lrestyee Blogger 247moden


https://www.stonetemple.com/links-remain-a-very-powerful-ranking-factor-study/
https://www.stonetemple.com/links-remain-a-very-powerful-ranking-factor-study/

Detailed Project Plan.

e There's a lot of moving pieces to execute to get

ONEX BeautyGraup  Cli q ~ Send ] Scheduled
. . ONEX BeautyGroup  Kickaff repoet / analysis ~  Rundata analysis Data Studio template Scheduled

your campaign off the ground - we never miss ONEXBemy e Comprieanabs - -- Sneld
. ONEXBeautyGroup  Competitive analysis ~ Build deck and send to client Scheduled
deadhnes_ ONEX v ity Audet ~  Run Website Quakty Audit (WQA) « classify page categories. Scheduled
ONEX Beauty Group Website Quality Audit ~ Define URL actions (WQA) + build WQA deck Scheduled

ONEX Beauty Group  Action fracker ~ Integrate "Action Hems® into fracker  Scheduled

ONEX Beauty Group Keyword research = Find keywords « data // 50 Pages M‘

ONEX BeautyGroup  Target pages ~ Build Campaign Target Pages file Scheduled

e  Your campaign will have a full time, local project oo swew - owommGes Memaeer - dewiwsdx s
. E ONEX v P page ~ Onpage 4 steps) Scheduled
manager who makes sure everything gets done

ONEX BeautyGroup  On page corrections ~ Complete *On page* (cantent, internal links, H1 - M6, new KWs) // 50 Py M
on time.

ONEX BeautyGroup  Technical SEO audit = Perform technical SEO audi (checkdist) « Update Action Tracker (revier Scheduled
ONEX Beauty Group W - ywards + data // 50 Pages Stheduled
ONEX BeautyGroup  Schema improvement ~ Creation of Schema Recommendatians File (sitewide) ‘Scheduled

ONEX Beauty Group On page corrections. ~ Complete "On page* (content, internal links, H1 - H6, new KWs) // 50 Pi  Scheduled
. . . . ONEX Beauty Group Content audit ~ Content audit (existing posts) use WQA
e  We will build a comprehensive project plan that ONEXBR G Kegwordgaparas  Kewordupanalys
ONEX Beauty Group Content topic ideation ~  Keyword Mapping

details every item in your campaign, O i e s o L L3

ONEX Beauty Group W - + data // 50 Pages
ONEX BeautyGroup  Link building strategy ~ Link audit + strategy deck buildout
ONEX BeautyGroup  Google Search Console audit ~ GSCaudit + update *Action Tracker" // Quarterly status check

ONEX BeautyGroup  Content management ~ Publish 2- 3 pieces of content per manth

[ ) Th|S plan |S Shared W|th you V|a Google Sheets for - Smategist - ONEXBeautyGroup  On page corrections =~ Complete *On page® (cantent, internal links, H1 - H6, new KWs) / 50 P

ela] o] el lal el etetale] ] ebatalale] elatalalel elabalalel ¢lelala

your reference throughout the life of our work. e S
AM /PM - AM /PM - ONEX v Lt il ~ Secure 7 -10 links per month | Scheduled
Analyst - Strategist - ONEX Beauty Group On page corrections. ~ Complete "On page” (content, internal links, H1 - H6, new KWs) // Sectii m

Analyst - Strategist - ONEX Beauty Group On page corrections. ~ Complete "On page” (content, internal links, H1 - HB, new KWs) // 50 Pi  Scheduled




M_onthly Reporting, Analysis and Insights

You will get a monthly SEO report designed by Google Data Studio
This report will show you how our SEO campaign impacts your
website. This report will include:

e Summary page: Major deliverables completed, Open action
items, Summary of increases, (or decreases)

Overall marketing performance report

Organic traffic summary

Organic traffic detail

eCommerce conversion and revenue analysis

eCommerce product performance

Lead generation and conversion analysis

List of organic queries and CTR

Keyword rankings report

UNIQUE CLICKS FROM GOOGLE (LAST 90 DAYS)

0
Feb12  Fed20  Feb28  Mar8  Marl6  Mar24 Al Apx 9 A7 Apr2S Myl May 1

IMPRESSIONS FROM GOOGLE (LAST 90 DAYS)

200K

- W”’MVM“M'/\\'M'A‘V ‘\/NVA“—\

0
Feb12  Feb20  Feb28  Mar8  Marl6  Mar24 Apr1 A9 ApF17 Apr2S Mayd  May

NON-BRANDED QUERIES - CLICKS FROM GOOGLE (LAST 90 DAYS)

x
1.5

0
Feb12  Fed20  Feb28  Mar§  Mar16  Mar24 Aol Ape 9 APCI7 APE2S M3 May

NON-BRANDED QUERIES - IMPRESSIONS FROM GOOGLE (LAST 90 DAYS)

RISV SV VLA

Fed12  Fed20  Feb28  Mar§  Marl6  Mar24 Aprl A9 Apr17 ApE2S Mayd May 1l
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SEO & Content Monthly 2000 SAR Per Month
Fee

ahrefs

SEO Tools Free

O

SermirusH

Scre@mingfrog @ Keyword Tool

Links are not included in this pricing. We charge a
fee for each link acquired that cost ranges
.anywhere from 25$ - 350%, depending on the
quality of the link (and your guidance). We
recommend 5 links per month. Will be exactly
defined when analyzing the link gap for keyword
level and competitors link velocity.

If additional work is needed we simply add to the
scope. This done easily over email.
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Search Console Report

[ Total clicks Total impressions [0 Average CTR [J Average position

399K 8.55M — 4.7% 13.6
Last 6 months Last 6 months Last 6 months Last 6 months

125K 3.2M 3.9% 16

Previous 6 months 5 Previous 6 months Previous 6 months Previous 6 months

®

Clicks Impressions
9K S0K

6K 60K

[
3K A =2 = P 30K
e - N~
”. Iy oS rmm
ANL A= Ve N - 2
e ’
. ." nr"’”’---’-~ Tt
e Sm e
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. bl el DL L L LT D T el T - - . )
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